


SBS is based in Italy and was founded in 1994.
Today SBS S.p.A. is part of the group SBS Holding srl.
The Holding is made up of various commercial and
industrial realities and is led by the Storti family.

23 companies present in the group
| 3 o years of knowledge
= 6 5+ countries in which we are present
S8 600
i | + employees
2 50+ million in turnover
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Tech. We are constantly looking for the best technological
solutions to be implemented with the accessories and services
we offer.



We support

our partners through high-value partnerships
built on synergies; we design solutions to
strengthen our partners' position on the
market and promote loyalty in the end
customer.

We enhance

people and their uniqueness in a way that
means they can recognise themselves in
our accessories, maximising customer
satisfaction.

We innovate

our range of products and services,
paying particular attention to technological
innovation and market innovation to
respond to new trends.




1994

Three partners
started producing
and selling mobile

phone batteries

2022

Expansion of the
Masino headquarters,
with 500 square

meters of new offices.

Acquisition
of Puro.

2023

Acquisition of
Doodroo.
Acquisition of the
Austrian branch
Vivanco.

1996

Relocation to a
small workshop
in Armeno, in the
province of Novara.

2021

Expansion of the range
of services offered to
trade and acquisition

of ISO 9001
certification.

2024
30

YEARS OF

1997

First steps into the

world of chargers.

Komma and Punto
are born.

2020

Acquisition
of the accessories
company
Digit Access.

1999

Transfer to the
headquarters
of Miasino.

30 employees and
250 references
in the catalogue.

2019

Inauguration of the new
automated logistics
centre and launch of

Fast Skin as the
company's first
trade service.

2002

Decommissioned
battery production,
began growth in
the smartphone
accessories
market.

2018

Birth of
SBS France.

Future-orientated

goals

2009

Opening to
international
markets.

2016

Birth of

SBS Germany.

2011

The Storti family
acquires 100% of the
share package.

In the same year,
SBS Spain is
also born.

2015

Formation of a
research and
development team.
Birth of
SBS Switzerland.

2012

International
expansion
and process of
managerial
training.

2013

SBS becomes
one of the main
players in the
European
market.

Growth and innovation have always guided
the company's strategic choices. A journey
that began 30 years ago and has allowed us
to build a wealth of knowledge that guides

our future.
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Innovation B, o AR ) T =SSN
We pay attention to technological progress, to the R - ; e : :
search for new designs and to the evolution of fashions.

A success story that always looks to the future in terms
of technology, design, image and customer satisfaction.

Sustainability

Environmental protection and concern for people's wellbeing are
two of the values that have long guided our business. In recent
years, we have increasingly strived to reduce the environmental
impact of our activities in a tangible, measurable and concrete ‘:_
way. i

A

Tailor-made approach

We create and design our different product lines without
forgetting our philosophy, which has led us to become
a benchmark in the smartphone and tablet accessories
market. The individual is the core that drives the needs
and development of the product lines.

Commitment

We build lasting relationships based on loyalty, listening and:-‘,
engagement. We generate value through business choices guided by
the ability to capture stakeholder needs. -




Our

Working
ttitude

* partners' goals are also ours.

/Phygital attitude

We unite the physical world and the digital dimension to
guarantee the customer a customer experience that is complete
and customised. Our Phygital approach allows us to combine
the immediacy of the experience and the immersion of the user
- typical of the digital world - with interaction, a prerogative of
the physical experience.

What do we do?

joint social activities; emotional displays drive to store and drive
to web activities.

#smart approach

Specific
Our approach to the market is customer oriented, based on the
specific needs of our partners.

Measurable
We set concrete objectives with our customers to achieve
tangible, win-to-win results.

Achievable
We provide versatile, tailor-made solutions to achieve our
business goals.

Relevant
We are relevant in the market and we bring added value to our
partners.

Time-based
We are Time To Market and offer solutions that are always up-to-
date with the market.




A well-defined process that
can support our

client's goals

Our teams work in strong synergy. This ensures regular
monitoring of ranges, proposal of new products and
product promotions, management of orders and re-orders,
care of sales displays, production of ad hoc communication
material.

Meeting with
the reference Sharing of
accpunt to commercial
define the proposals with
partner's needs. 2 the customer.

1 Study and 3
development of

commercial proposals.

4\ 5 ¥6

Realisation and
implementation
of the project.

Operational
elaboration of the
project with the
different internal
teams.

Periodic
monitoring
of the activity.




The Talent

behind every success

Commercial Marketing Research and Development
Account Product Manager App Developer

Sales Merchandiser Trade Marketing Web Developer Services Support
Sales Account Graphic designers Warehouse

National Account Communication Logistics

Foreign Back Office Digital e media Parcel office

Italian Back Office E-Commerce Returns management

Quality Administration IT Management
Customer support Accounting office Human Resources

Talented people
200+ Employees

85,6% Staff hired for an indeterminate term

37% Rate of recruitment

44% Women | 56% Men | 37 Years average age



w—
<
L
£
= u
= il
O
oo



ITALIA

BRANCH

ve
‘:.. BRANCH
==

GERMANY

NN FRANCE
SWITZERLAND
NORDICS
SPAIN

: : POLAND

OFFICE AUSTRIA

SALES
OFFICE

PORTUGAL
BENELUX
HUNGARY
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Qsbs

our road towards a
sustalnable

future

« Partnership with
Marevivo non-profit.

« Beginning of packaging
conversion.

« Launch of the first line of
Cover Eco.

« Installation of the
photovoltaic system at
the warehouse.

plople)

. Launch of the Oceano collection,
|« Partnership with zeroCO2

created in partnership with
Marevivo Onlus (eco-friendly
accessories with plastic free
packs and FSC recycled paper).

- Elimination of plastic from
packaging.

2021

- Eco-friendly car policy:
purchase of the first fully
electric vehicle and the first
plug-in hybrid company cars.

» Installation of the first
charging columns.

» Choice of sustainable partners
(Kuehne + Nagel).

and introduction of the high
social impact reforestation
project.

2022

« Launch of the new
lines R-Case (recycled
plastic cases), Splash
(biodegradable cases)
and other eco-friendly
lines.

« 100% plastic-free
packaging.

« Towards an increasingly
sustainable product line
with Recover and the
circular economy project
green_e.
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- We are one of the top 100 .
most sustainable —~
companies in Italy and =
among the 50 companies
with the greatest increase
in ESG rating compared to
2021 and 2022.

|« We have been awarded :Z=,

.

the Sustainability Award. =

i 4% Sustainability® -
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Play Video Oceano

Play Video Green .



https://www.youtube.com/watch?v=sR49GtSkwfg
https://www.youtube.com/watch?v=zqP4xSvBQhg

1S0 9001

BUREAU VERITAS
Certification

Certified \ 4

Quality

Quality and reliability have always been the cornerstones of our company. With
this in mind, and in line with the company's strategic objectives, we implemented
our Quality Management System in accordance with the international standard
UNI EN ISO 9001:2015 and we are about to obtain environmental certification
according to EN ISO 14001:2015, as well as GRS (Global Recycled Standard)
certification.
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www.fsc.org
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and specialising and sp alised |
| e Apple, travel and
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A'brand of bottles that combines™

remium audi@ Consumer audio ' Range of accessories Entry-level accessories for Line of accessories dedicated tyle, functionality functionality
. . . . . . . . ’
accessories accessories dedicated to online business promotional campaigns to sport and wellbeing and durability
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FAST SKIN

 Plust

skeen

‘Make it personal
An ecosystem of e skt

services dedicated to the
on-demand creation of
customised accessories.

lab

Your Cover. Your Story!



FAST SKIN
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https://www.youtube.com/watch?v=ANZyXoFdV3s
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Ble ¢ ¢ 0 60 rnsinne
A new device protection
* " technology in addition to
. Fast Skin 3.0.
Thanks to Fast Skin Plus, you

" L can improve the application

and performance of protection
' products in three simple steps.
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https://www.youtube.com/watch?v=9c5zVkZgaPM

Skeen offers the perfect
combination of protection and
style. Your design and your
smartphone will be protected
by a high-quality, scratch-proof
and impact-resistant film.



https://www.youtube.com/watch?v=ljgM76dNB1E

caseclab

Unlock the Power of Customization!

Prints on any compatible back case,
including rugged cases with hard edges
and large cameras.

5 minutes maximum
printing time back to back

Fast and precise
Error free and incredibly easy printing



https://www.youtube.com/watch?v=lt7lLmlHvS0

Software and App development

The in-house team at SBS develops Consumer-orientated and trade-oriented software
product apps for B2B services.

Angelia i FindMe &5

Angelia Find Me eXperience

Digital Sales Management The world of accessories in a QR Code Digital shopping in physical retail

12 app for iOS | 13 app for Android

DOBeeow @« MBEOBE B i

SBS Skeen SBS SBS SBS SBS SBS SBS Go Activity Go Fitness SBS Go Power SBS Go Selfie SBS Go Cam WeeCare
Designer  Go Adventure Go Flyer Go Phone Go Tune Go Tracker Go Life SBSmobile
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Via Circonvallazione s/n
Miasino (NO) ltaly

+39 0322 980909
info@sbsmobile.com

sbhsmobile.com

Copyright © 2024 SBS S.p.A. All rights reserved.
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